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A CELEBRATION OF FEMALE
CULINARY EXCELLENCE



"A Fine Line" is a documentary
“Itis less likely for awoman to be hired as a Head Chef than a CEO” film directed by Joanna James
' that explores the challenges
faced by female chefs in the
male-dominated culinary
iIndustry. The film follows the
journey of James' mother, Valerie
James Who is a successful chef

~other women in the culinary
world. It highlights issues such as
gender discrimination, work-life
¥ balance, and the struggle for
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6/4/24

6:00 p.m.
Palace Arts Theater
300 S Main St,
Grapevine, TX 76051

www.independencegardens.org

“It is less likely for a woman to be hired as a Head Chef than a CEO."

— Bloomberg News

A FINE LINE

awoman'’s place is in the kitchen »

FineLineMovie.com () AFineLineMovie ) AFineLineMovie (E) AFineLineMovie

oy www.AFineLineMovie.com

Event Highlights:

VIP Wine, Dine and
Chef Meet &Greet

Networking

Film Screening

Chef Panel Discussion

Benefits Independence
Gardens & MAPP




EMPOWERING COMMUNITIES THROUGH THE
SYNERGY OF FRESH FOOD ACCESS WITH
INDEPENDENCE GARDENS AND THE
LEADERSHIP MENTORSHIP OF MAPP.
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THIS PARTNERSHIP WILL
SUPPORT THE FOLLOWING:

THIS PARTNERSHIP WILL
SUPPORT THE FOLLOWING:

@ G (1HYDROTOWER, 1-URBAN (i

IG (2 HYDROTOWERS, 1-APPLE
FOODSCAPE)

PROJECT, 2-URBAN FOODSCAPE, 3-
COME AND EAT IT COOKING

(- PROGRAMS) &

MAPP (125 ANNUAL MAPP

) MAPP (61ANNUALMAPP (D
MEMBERSHIPS)

i EXECUTIVE CHEF: 1 m i DIRECTOR: B
. $10,000 (1AVAILABLE) & $5,000 (2 AVAILABLE) &
* BENEFITS: " BENEFITS: ‘ i
| I e B
| 25 VIP ADMISSION TICKETS ) ’ 10 VIP ADMISSION TICKETS )
l 100 GENERAL ADMISSION FILM l = ' 30 GENERAL ADMISSION FILM TICKETS. l i
TICKETS. - -
| MEDIUM LOGO ON THE SPONSOR &
- LARGE LOGO ON THE SPONSOR : :f, . BANNER AT THE EVENT. e "‘f,
1 BANNER AT THE EVENT. il B B
gk : A MEDIUM LOGO ON-SCREEN DURING THE ; A
LARGE LOGO ON-SCREEN DURING THE ) . PRE-FILM SLIDE SHOW. ' =
PRE-FILM SLIDE SHOW. ) i : :
I : l & P I MEDIUM LOGO ON THEATRE LOBBY ' o
LARGE LOGO ON THEATRE LOBBY FLAT- | FLAT-SCREEN TV THROUGHOUT THE |
I SCREEN TV THROUGHOUT THE I . I EVENING. l -
EVENING. i i = ; :
: S ' SOCIAL MEDIA PROMOTION WITH B
_ SOCIAL MEDIA PROMOTION WITH - m : TAGS, POSTS, AND MENTIONS 2 TIMES -
I TAGS, POSTS, AND MENTIONS 4 TIMES i l PER WEEK. - - o
* PER WEEK. l o : - I 4
; MEDIUM LOGO ON MOVIE AND IG -
LARGE LOGO ON MOVIE AND IG y z WEBSITE i y
' WEBSITE : ' ‘
_m I : Im (D l NAME LISTED IN THE PRESS RELEASES. I w
L NAME LISTED IN THE PRESS RELEASES. | I L

- MEMBERSHIPS) B
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CHEF: $2,500 * B

(8 AVAILABLE)
- BENEFITS: e
Il

5 VIP ADMISSION TICKETS

16 GENERAL ADMISSION FILM TICKETS. l

SMALL LOGO ON THE SPONSOR
BANNER AT THE EVENT.

SMALL LOGO ON-SCREEN DURING THE
PRE-FILM SLIDE SHOW.

L - ¥

SMALL LOGO ON THEATRE LOBBY FLAT- l o

. SCREEN TV THROUGHOUT THE
EVENING.

SOCIAL MEDIA PROMOTION WITH
TAGS, POSTS, AND MENTIONS 1TIMES -
SMALL LOGO ON MOVIE AND IG
WEBSITE

NAME LISTED IN THE PRESS RELEASES.

THIS PARTNERSHIP WILL
SUPPORT THE FOLLOWING:

IG (1-URBAN FOODSCAPE,
5-COME AND EAT IT COOKING
PROGRAMS)

MAPP (31 ANNUAL MAPP
MEMBERSHIPS)

|

PER WEEK. : T

PARTNERSHIP

.
I
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SOUS CHEFS
$1,000

~ BENEFITS:
2 VIP ADMISSION TICKETS
4 GENERAL ADMISSION FILM TICKETS.

SMALL LOGO ON THE SPONSOR
BANNER AT THE EVENT.

SMALL LOGO ON-SCREEN DURING THE
PRE-FILM SLIDE SHOW.

SMALL LOGO ON THEATRE LOBBY FLAT-
. SCREEN TV THROUGHOUT THE
EVENING.

SOCIAL MEDIA PROMOTION WITH

TAGS, POSTS, AND MENTIONS 1TIMES -

PER WEEK.

SMALL LOGO ON MOVIE AND IG
WEBSITE :

NAME LISTED IN THE PRESS RELEASES

THIS PARTNERSHIP WILL
SUPPORT THE FOLLOWING:
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@ G (5-comE AND EAT IT COOKING [}

PROGRAMS)

MAPP (12 ANNUAL MAPP
MEMBERSHIPS)
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CREW $500

~ BENEFITS:
1VIP ADMISSION TICKETS
3 GENERAL ADMISSION FILM TICKETS.
SMALL LOGO ON THE SPONSOR
BANNER AT THE EVENT.

SOCIAL MEDIA PROMOTION WITH
TAGS, POSTS, AND MENTIONS

NAME LISTED IN THE EVENT WEBSITE.

THIS PARTNERSHIP WILL
SUPPORT THE FOLLOWING:

IG
(CLASSROOM SUPPLIES FOR

URBAN FOODSCAPE)
MAPP

=S i

PARTNERSHIP

HYDROTOWER, APPLE PROJECT, OR

@ (6 ANNUAL MAPP MEMBERSHIPS) ()
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POWER OF 100
$100

~ BENEFITS:
1VIP ADMISSION TICKETS

NAME LISTED ON THE EVENT WEBSITE
AS A POWER OF 100 SUPPORTER

PARTNERSHIP
LINK

THIS PARTNERSHIP WILL
SUPPORT THE FOLLOWING:

IG

1

(SOIL AND SEEDS FOR A CLASSROOM

MAPP

(1 ANNUAL MAPP MEMBERSHIPS)
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